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TOTAL AUDIENCE

100 919

countries from 6 continents

UK
TOP 10 VISITOR COUNTRIES (EXCLUDING UK)
= Netherlands
Irelandm g - Germany
H United States B——  France
Spalni__ — ltaly ® China
m Hong Kong
B Australia
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PURCHASING RESPONSIBILITY SOURCE NEW SUPPLIERS

09

of visitors have influence of purchasing of attendees visit Spring Fair to find
decisions for their business new suppliers
ORDER-WRITING CRUCIALTO THEIR BUSINESS
are inspired to place orders as a result of visitors say Spring Fair was crucial to
visiting Spring Fair their business
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RETAILER BREAKDOWN

Independent/Speciality

[

Online
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Department Store
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Supermarkets, Discount and Convenience Stores



Beauty & Wellbeing

2,370+

visitors registered with a
primary interest in Beauty
& Wellbeing and said they

|12,800+

visitors registered with a
view of spending most of

envisaged spending most they envisaged spending Sﬂ“_ﬂic'nﬁ OR 53“{' they
of their time in this sector. most of their time in envisaged spending most
this sectar. of their time in this sector.
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Fashion Greetings & Gift
of visitors to the Fashion of visitors to this sector
sector had sole or joint had sole or joint purchasing
purchasing responsibility. responsibility.
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GIFTS

their time in the Gift sector.

Play & Tech

4,490+

visitors registered with
a primary interest in Play
& Tech products and said

Retail Solutions

2,177+

visitors registered with a
primary interest in Retail

Christmas

2,900+

of those who visited this
sector placed an order
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The Party Show

60%

Increase year on year in
visitors registering as
Party-specialist retailers.
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HOME & LIVING

Accents & Décor Floral The Summerhouse

of visitors to this sector of visitors to the Floral have of visitors to The
had sole or joint purchasing sector had sole or joint Summerhouse had
responsibility. purchasing responsibility.  gole or joint purchasing

responsibility.
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Cook & Dine Sourcing

year-on-year increase in growth in UK retail sales
visitors with a primary in 2017.

interest in kitchen and

dining.

o ?|1%! 8 / Sourcing
S3)H SE'S 20 PABDES AN S28ts HPH0| 0 20

- B20M sliel HefE Sot A0 2017H 43% F9t

Everyday Living

2,800+ 16,420+

visitors registered with

a primary interest and
envisaged spending most
of their time in the sector.

of those who visited this
sector placed an order
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2020 floorplan

Hall 20
Sourcing
[

The €
Summerhouse

Hall 3 Hall 6

Piazza

. Floral and Atrium
Gifts

Accents & Décor Home & LIVIng

Greetings
Hall 2 & Gift

Cook&Dine 3 Show Sector By Hall

Hall 1 - Fashion and Jewellery & Watch
Hall 2 - Greetings & Gift

Hall 3 - Beauty & Wellbeing

Halls 3& 4 - Gift

Hall 5 - Christmas, The Party Show and Play & Tech
Halls 6 & 7 - Floral and Accents & Décor
Everyday Hall 8 - Cook & Dine

Halls 9 & 10 - Everyday

Hall 18 - Sourcing

Hall 19 & 20 - Living

Hall 20 - The Summerhouse

Christmas

The Party Show|
Play & Tech
Jewellery & Watch

Hall 1 Hall 5 Hall9 Hall 10
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